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Second Semester, Examination, 2017

Time : 3 Hours Max. Marks : 80

Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.

AlC 0 AT U UF T (80) 3l T I fF (03) WUSH
‘@, | qr v H fanfoig g1 Remial @1 g9
guel # fay MU R feel & o aR & WAl @
SR T B |

Section-A / Gvls—d

(Long Answer Type Questions) / (€78 IT<1I T2

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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A @rs ‘P H AR (04) <H IWE wE 7
TAe T @ forv SN (19) o fiRa |
iRl &1 s § ®ad a1 (02) Tl & ST o
gl
1. Explain Maslow’s Hierarchy of Needs model.

I N RU Y smawadel @ oA Wy @
quid HIfTY |

2. List out the product and services banned for
advertising in India. Also explain the reasons.

39 ISl AR AaR BT Seor BT e fasmoe
R IR H Ufee 8§ 3R 39T HRU 9 918V |

3. Elucidate the methods of advertising research.

Ao oY dF-dl BT 9UiH I |

4. What are the cultural barriers in global advertising
campaign ? Explain at least two with suitable
examples.

Ueh dRgd fARIoT AR H AiRpiad FRY R/l
gl ? &gl <1 SUYad SRRl & W HHESY |

Section-B / YVs—g
(Short Answer Type Questions) / (g STRIF U%)

Note : Section ‘B’ contains eight (08) short answer type
questions of eight (08) marks each. Learners are
required to answer four (04) questions only.
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dlc . @ue @ H IS (08) @Y SR W fd W 2
TAG Y b faU e (08) op fwiRd
IRl a1 379 ¥ dadt 9R (04) WAl & IR o
gl

1. Explain the economic role of Advertising.

fa=Tael @1 sieferE AT &1 9viE I |

2.  What do you understand by Media Planning ? Explain
with one example.

NEAT T 9 9 R FHT & ? VP SeRT B

AR HHATRU |

3. What is Advertorial ?
TSIRSINIS T § ?

4. What do you understand by sponsored program in
radio ?
fear e ¥ graford erisd @r 2ld § ?

5. What is Green Advertising ? Explain.
P fagmm= @1 8 ? 909 B |

6. Can ads make people buy things they don’t want to or
need ?
T IS Rl Bl SFTaeed Aol & @igd & oy
T PR Ghd § ?

7. Explain the role of ASCI.

U U, Wl 38, B AST W YT Sifery |
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8. What is surrogate advertisement ? Describe.

B fI=ue @7 B € ? 9Hesy |
Section-C / YVs—TT

(Objective Type Questions) / (@S J)

Note : Section ‘C’ contains ten (10) objective type
questions of one (01) mark each. All the questions
of this Section are compulsory.

dlc ;. @ve T H 9 (10) TGS W @ W 2 | TRE
T & o e (01) 3 fuiRa 21 39 wve @
Y oo afard € |

1. Which of the following is not a type of newspaper
advertisement ?

(@) Display advertisement
(b) Classified advertisement
(c) OOH
(d) Panel advertisement
frferRad & & PH-91 TERYE 509 @1 YBR
Tl B ?
(@) fewel fasmoe
@ aiied fagme
(|) 3. 3f. T,
(8) Ut fasmoa
2. Magazine advertisement has more life than newspaper
advertisement.
@ True
(b) False
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QAERYA IS0 & gdEel UEET AeE @ oy
CIEEII]
&) e
(@) o

3. Which of the following is the punchline of TV ad. ?
(@ What an idea
(b) Men will be men
(c) Tazahole
(d) All of the above
ffeiRad 4 & dF- S [Aemu= @1 ubesd & ?
(@) are v smefeam
@ ¥4 faar @ &4
(@) dmme
() wwda i
4. Pop ups ads belong to which medium ?
(@) Newspaper
(b) OOH
(c) Website
(d) None of the above
ufq 3 foe Aregm o fasno & ?
(31) FHRERYA
(@ o M. T
(8) dawrEe
(@) T ¥ Py T
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5. OOH stands for ........... :
(@ Out Of Home
(b) Out Of Hindi
(c) Old Okay Home
(d) Old Office Home

6. Brand is a special and reputed recognition :
(@) False
(b) True
qie fo=ll SR @ a7 ANl @ ORIV U9 Feed
UgaM T :
(@) 9
(@ s
7. AIDS stands for ........... .
AIDS R s &

8. USP stands for .......... )

9. What is point-of-purchases ?
UTge 3% IR @1 8 ?
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10. ‘Don’t talk while driving’ tagline is an example

Of v .

(@ c2C

(b) Public Relations

(c) Social Advertisement

(d) All of the above

‘Don’t talk while driving’ e ffafiea 4 @
et ISR & 2

(@) o fagmos

(@) S
(@) wme fasmoe

(@) SHw

2|

APR-203

B-69

http://www.uouonline.com


http://www.uouonline.com
http://www.uouonline.com

