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Note : This paper is of sixty (60) marks divided into three (03)
sections A, B, and C. Attempt the questions contained
in these sections according to the detailed instructions
given therein.

A :  IE WIH-US WIS (60) ekl T & S i (03) Wl o, @ T
T H fawfaa 21y @ue # fou u faga vl &
AR & U9l ahl & T B

Section - A / @US-<h

(Long Answer Type Questions)/( &€ 39U ot 99 )

Note : Section 'A' contains four (04) long-answer-type
questions of fifteen (15) marks each. Learners are
required to answer any two (02) questions only.

(2x15=30)

A ;. WUT ‘F’ ¥ AR (04) A SR ot wee fed o ¥, vl
v & few uge i fruifia € 1 Rrenfelan = = @
AT A YA h ST A F |

1. Explain with relevant examples the various steps of
copywriting?
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FH A & gIF 2AF KU 9H are geayu faget W
IR0 YehTeT Bfetd|

What is the process of advertising production? Write in detail
about the various phases and schedule of this process.
foma fmfor =6t wfshan @0 22 39 ufewan & fafay =won qen
gga & 9R | fowr ¥ fafeu)

What kind of advertising research is needed in the present
context of the rural Indian perspective? Cite at least two
examples in support of your answer.

3N & UMV 9Rd & URgYd &l Jed gU fvd @ &
TRTT oY 1 STevThdl Hegd Bl 82 3T SW H gfe
3q %H ¥ HF T I3[0 I

Write about the history of regulation and self-regulation
of advertising. Also underline their importance.

famrm s o fafraam e w@-fafeme & v sfaem
A gL ST S bl TR I I@TRd hifs|
Section - B / @Us-@

(Short Answer Type Questions) ( T I 9T U9 )

Note : Section 'B' contains eight (08) short-answer-type

e :

questions of five (05) marks each. Learners are required
to answer any four (04) questions only. (4x5=20)

TUE ‘@' ¥ 3118 (08) Y I ATt WA Fad U ¥, uew
w9 & fau uier (05) i Fratfa & 1 foranffat o g
¥ Sl TR (04) U9l & ST A & |

What do you understand by ethics of advertising.
ool &1 STeRAa @ w7

How much and why is the need to create web content for
the internet in regional languages?

Yo ¥ & wwet ¥ 99 ®ée ORI W
ATchlfel Taeahal e fhat iR i 22
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Note :

How has been the effect of increasing influence of facebook
on young Indian middle class?

hHdH b dGd Y9G A JAI ARAE HeHad @ fhd WwWE
gefaa feran 22

What is the role of print media in present context?
aau woa o iz e =t @ e ® T @2

What are the reasons for decreasing role of Radio as a
medium for effective advertising?

Teh el fommae we| & &9 | edl it wedl i &
WS A wROT F?

What are the main qualities of a skilled copy editor?
T HIA HU GoREeh & o = fagivand g =fee?

What is stereotyping? Are children stereotyped in
advertisements? Give an example.

CifEeEf o =1 awE 3?7 = oA ¥ awa &6
SIfEerEfiT &1 S 82 91 S S gfie ¥ T 3T
fs

Write in 30 to 40 words the copy for the advertisement
of a smart mobile app to be launched in the market soon.
R § T A= fhd S @ T S HieEd s fomr
% fau @9 ¥ =i sl | & fatem)

Section - C / @US-T

(Objective Type Questions) / ( TEITS T9T)
Section 'C' contains ten (10) objective-type questions
of one (01) mark each. All the questions of this section
are compulsory. (10x1=10)

: @ug M’ H T (10) TGS uvd fed ¥, ueR ueA

& few w (01) 3 Treifa & | 3@ @ue & @it wo=
atfrem ¥
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Write true/false against the following.

frefafea & 9 w@/ema fafaa

I.

10.

Jingle is the name of an advertising agency.

S forelt fommom heaet w1 = R

Copy briefing is done at the end of advertising production.
fommam fmfor & i sifth e enfer & =1 < /)
Different types of advertisements are required to be created
for rural area consumers.

O &5 % U & fag faqm swfEl # sem @@
% foRI o9 H STavEsRar gt 2
Advertising is not a social process.

oo ®IE wmfSe uferan T2 71

In almost 40% countries globally it is not required to take official
permission for advertisements related to medicine.

fava & TR 40% e H WRed SR siufy ged
ool & o aeet w=iefa ot sed @) B 2
Information shared on facebook or blog is called post or
share.

ThUgH YA AT H G I S ATell SRl Sl 92 &1
NE GG

An advertisement is directed by its scriptwriter.

ot T =1 fape oies & 38 fevm & 2l

ASCI is the abbreviation of Asian Scriptwriters Congress
International.

ASCI TRPA fareused Fild T=EeHa 1 G &9 2

Expected that the advertising business would reach up to 3
Trillion Dollars by 2020.

A ? o foamoe SRER =1 2020 % 2 fefemm efer
T Ugd STam|

Micro blogging is an important constituent of electronic
media.

HESHISATTT Seiifeh Hifean &1 Hewqul s 7
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