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Note : This paper is of seventy (70) marks containing
three (03) sections A, B and C. Learners are
required to attempt the questions contained in these
sections according to the detailed instructions given
therein.
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Section-A / Gvs—h

(Long Answer Type Questions) / (€78 IT<1I T2

Note : Section ‘A’ contains four (04) long answer type
questions of fifteen (15) marks each. Learners are
required to answer two (02) questions only.
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1. What is Ethics ? Explain the ethics involved in

marketing research.

AT @1 T ? Awm My § dfera Aot a1 fawor
AR |

2. What do you understand by Research Design ? Explain
exploratory research design and its applications.

Y YU AT R GHST 0 SIS I
U BT AR SR 9T S SUIIT 9aigy |

3. Discuss various scales used in the measurement of
attitude with their advantages and disadvantages in
detail.

ygicr A10 # ggad fAfr=T Juel o qui i qun
SP! ABARY T4 BT fRAR 9§ qargd |

4. What is meant by informational and technological
environment ? How do the variables comprising the

informational and technological environment influence
international marketing research ?
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Section-B / ve—Yg
(Short Answer Type Questions) / (g STRIT U%)

Note : Section ‘B’ contains eight (08) short answer type
questions of five (05) marks each. Learners are
required to answer six (06) questions only.
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1. What is multivariate analysis of variance ? When is it

appropriate ?
YERY] BT Gyl [a%lyu R g ? Y8 b U
B & ?

2. What is multiple regression ? How is it different from
bivariate regression ?

9g Ul @ 8 ? g fgeR giavEd 9 fbd GeR
g ?

3. Describe a commonly used format for writing
marketing research report.

TR ST B T fAuoE 3wl gfddes @
UT BT 9 I |

4. Design a complete questionnaire to measure consumer
satisfaction with a commercial bank.

e 96 & TG B Adfe B A @ ford
TSl BT AT BT |

5. What is hypothesis testing ? Explain the types of errors
in hypothesis testing.

URG WEoT 1 & ? URGe qREor el b
YR B AT DI |
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6. What is Census ? Is a sample ever preferred to a
census, if yes then why ?

SOET @7 2 P R/ ey B SEIOET | B
RIIAT & T Tl 8, afe & o 7 ?

7. In determining sample size, what factors must be
considered by a marketing researcher ?

fauoe SMyddl gRT ufiesl smaR fuRe & ford @iH-
T PRB Bl A H G ARy ?

8. What is Measurement ? What are the scales of
measurement and what information do they provide ?

A T 8 ? AT & B YA € a7 98 7 gal
YSH HRd § 7
Section—-C / GUs—T
(Objective Type Questions) / (A&ITS Te)
Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this section are compulsory.

dlc ;. @Ue T H 9 (10) TS W @ W 2 | U@
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Write True/False against the following.

fr=foriad & 9 v /3 foRay |

1. Rank-order scaling technique requires, respondent to
rank a set of objects according to some given criteria.
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2. Optical scanning is the new method of data entry.
difcma W ffpel o ufdfte ol =15 fafey g}

3. A population is any complete group that shares some
common set of characteristics.

T UHR & O Bl foRl goN FYU TR ST
PHEAN ¢ |

4. Closed-ended questions which allows only two
possible answers are called dichotomous questions.

AT SR el (Fel-Tres) Yedell o ddal al
W BN & AR TS TR &, SISDICIHT YeIdell
FEAN B |

5. Reliability means the consistency or repeatability of
the measures.

foreqreirerar @1 a1ef Ao @) Rerar srerar GARTGRT B
gl

6. Ethical dilemma refers to a situation in which one
chooses from alternative course of actions, each with
different ethical implications.

Afte gfder 98 Rfd & W19 @15 ddfcqd riamal o
T 9T BT & O Il b e Afdd 3 B
gl
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7. Exit polls in elections are example of sampling
techniques of research.

I @1 R A (Tfoe uier) ufoeel o fafer
P UH IS 2 |

8. The value of correlation coefficient (r) lies between —1
and +1.

HE-9 UG HT AN —1 T+ B 7 Bl

9. The sum of deviation taken from actual mean is zero.

IRAS A | ol T gt &1 1T IR 2T 2 |

10. Choosing the nth from the population is an example of
systematic sampling.

R B 9 nd dd @ 999 IR Ufagy @
ISTE 2 |
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