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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, méhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. Define Consumer. What are the risks for which the 

consumer is exposed ? What are the key features of the 

Act that protects consumers ? What reliefs the 

consumers get from that Act ? 

miHkksDrk dks ifjHkkf”kr dhft,A miHkksDrk fdu&fdu [krjksa 

dk f’kdkj gks ldrk gS \ miHkksDrk dks laj{k.k iznku djus 

okys vf/kfu;e dh izeq[k fo’ks”krk,¡ D;k gSa \ miHkksDrkvksa dks 

bl vf/kfu;e ls D;k ykHk ¼mipkj½ miyC/k gSa \ 

2. Enumerate salient features and basic provisions of 

Consumer Protection Act, 1986. 

miHkksDrk laj{k.k vf/kfu;e] 1986 dh izeq[k fo’ks”krkvksa dk 

o.kZu dhft, rFkk miHkksDrk laj{k.k vf/kfu;e ds eq[; 

izko/kkuksa dk o.kZu dhft,A 

3. Why people buy the goods ? Differentiate between 

buyer and custom and also discuss the concept of 

Caveat Emptor. 

yksx oLrq,¡ D;ksa [kjhnrs gSa \ Øsrk ,oa xzkgd esa vUrj Li”V 

dhft, rFkk Øsrk lko/kku fu;e dks le>kdj fyf[k,A 

4. What do you mean by false claims and misleading 

statements in Advertisement ? Assess the role of 

Advertising Standard Council of India with regards to 

consumer protection. 

foKkiu esa >wBs nkos vkSj Hkzked dFku dk D;k vk’k; gS \ 

Hkkjrh; foKkiu ekud ifj”kn ~ dh miHkksDrk laj{k.k esa D;k 

Hkwfedk gS \ 
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Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  

uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA  

1. Enumerate the various types of consumers. 

miHkksDrk ds fofo/k izdkjksa dk o.kZu dhft,A 

2. Name different methods of Consumer Protection used 

in India. 

Hkkjr esa miHkksDrk laj{k.k dh fofo/k jhfr;ksa dk o.kZu 

dhft,A 

3. Define the concept of Consumer‟s sovereignty. 

miHkksDrk laizHkqrk dh vo/kkj.kk Li”V dhft,A 

4. Outline in brief the recent developments in Consumer 

Protection Movement in India. 

gky gh esa Hkkjr miHkksDrk laj{k.k vkUnkssyu dh fn’kk esa gq, 

ifjorZuksa dk o.kZu dhft,A 

5. Discuss the main provisions of MRTP Act. 

,dkf/kdkj izfrcU/kkRed ,oa O;kikj O;ogkj vf/kfu;e ds 

eq[; izko/kkuksa dk mYys[k dhft,A 
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6. Define consumer awareness. Assess the role of media 

in creating consumer awareness. 

miHkksDrk tkx:drk dks ifjHkkf”kr dhft,A miHkksDrk 

tkx`fr QSykus esa ehfM;k dh Hkwfedk dk ewY;kadu dhft,A 

7. What are the functions of Indian Advertising Standard 

Council ? 

Hkkjrh; foKkiu ekud ifj”kn ~ ds dk;ks± dk o.kZu dhft,A 

8. What is the procedure of filing complaint in 

Cconsumer Court ? 

miHkksDrk vnkyr esa f’kdk;r ntZ djkus dh izfØ;k dk 

o.kZu dhft,A 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Indicate whether the following statements are True or False : 

bafxr dhft, fd fuEufyf[kr dFku lR; gSa ;k vlR; % 

1. Right to Consumer Education is not included in 

Consumer‟s Right. (True/False) 

miHkksDrk f’k{kk dk vf/kdkj miHkksDrk vf/kdkj esa lfEefyr 

ugha gSA   ¼lR;@vlR;½ 
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2. DAGMAR Approach in marketing relates to consumer 

satisfaction.  (True/False) 

Mh- ,- th- ,e- ,- vkj- (DAGMAR) foi.ku esas miHkksDrk 

larqf”V ls lEcfU/kr gSA   ¼lR;@vlR;½ 

3. Consumer Protection Act, 1986 was enacted on 24 

December, 1986. (True/False) 

miHkksDrk laj{k.k vf/kfu;e] 1986] 24 fnlEcj] 1986 dks 

ikfjr gqvkA   ¼lR;@vlR;½ 

4. MRTP Act 1969 came into force from 11 June, 1970. 

(True/False) 

MRTP Act, 1969, 11 twu] 1970 ls izHkkoh gqvkA 

    ¼lR;@vlR;½ 

5. Consumer Protection Act, 1986 is effective in entire 

country.   (True/False) 

miHkksDrk laj{k.k vf/kfu;e] 1986 lEiw.kZ Hkkjr eas ykxw gksrk 

gSA    ¼lR;@vlR;½ 

6. A consumer cannot file complaint in any Court without 

proper Cash Memo. (True/False) 

fcuk mfpr dS’k eseks ds miHkksDrk fdlh U;k;ky; esa 

f’kdk;r ntZ ugha djk ldrk gSA   ¼lR;@vlR;½ 

7. Consumers enjoy rights without any duty. (True/False) 

miHkksDrk fcuk fdlh drZO; ds vf/kdkjkas dk lq[k Hkksxus dk 

vf/kdkjh gksrk gSA   ¼lR;@vlR;½ 
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8. World Consumer Rights Day is celebrated on 30th of 

December every year. (True/False) 

fo’o miHkksDrk vf/kdkj fnol iwjs fo’o esa 30 fnlEcj dks 

euk;k tkrk gSA   ¼lR;@vlR;½ 

9. A College/University Students is treated as Consumer 

under Indian Consumer Protection Act. (True/False) 

Hkkjrh; miHkksDrk laj{k.k vf/kfu;e ds vuqlkj ,d 

egkfo|ky;@fo’ofo|ky; dk Nk= miHkksDrk ekuk tkrk gSA  

    ¼lR;@vlR;½ 

10. „Consumer is a king‟ is a myth. (True/False) 

^miHkksDrk jktk gksrk gS* ,d feFkd gSA ¼lR;@vlR;½ 
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