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Note : This paper is of seventy (70) marks containing 

three (3) sections A, B, and C. Learners are 

required to attempt the questions contained in these 

sections according to the detailed instructions given 

therein. 

uksV % ;g iz’u i= lŸkj ¼70½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of fifteen (15) marks each. Learners are 

required to answer two (02) questions only. 

uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, iUnzg ¼15½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 
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1. Describe the various statistical methods of data-

collection for advertising in detail. Also underline their 

importance in advertising.   

foKkiu gsrq MkVk laxzg.k dh fofHkUu lkaf[;dh; iz.kkfy;ksa 

dk o.kZu dhft;sA foKkiu ds MkVk foKkiu esa mudh egŸkk 

dks js[kkafdr dhft;s 

2. What are the main social criticisms of advertising ? 

Why is it necessary for an advertising agency to have 

strong moral ethics ?  

foKkiuksa dks fdu lkekftd vkykspukvksa dk lkeuk djuk 

iM+rk gS \ fdlh Hkh foKkiu ,tsalh ds fy;s etcwr uSfrd 

ewY;ksa dk gksuk D;ksa vko’;d gS \ 

3. Explain in detail the differences between copywriting 

for print media, radio and television.  

fizaV ehfM;k] jsfM;ks vkSj Vsyhfotu ds dkWihys[ku ds chp 

vUrj Li‛V dhft;sA  

4. Explain with examples the meaning of sales promotion 

in advertising and its objectives.  

foKkiu esa lsYl izeks’ku ds vFkZ vkSj mn~ns’; dks mnkgj.k 

lfgr Li‛V dhft;sA  

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of five (05) marks each. Learners are 

required to answer six (06) questions only.  
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, ik¡p ¼05½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy N% ¼06½ iz’uksa ds mŸkj nsus 

gSaA 

1. What is price based consumer sales promotion ?  

ewY; vk/kkfjr miHkksDrk lsYl izeks’ku D;k gksrk gS \ 

2. What are the five phases of persuation in advertising 

research ? Explain.  

foKkiu ‘kks/k esa izcks/ku ds eq[; ik¡p pj.k dkSu ls gksrs gSa \ 

la{ksi esa fyf[k;sA  

3. Write in brief about self-regulation for advertising 

agencies in India.  

Hkkjr eas foKkiu ,tsafl;ksa ds Lo&fofue;u dks la{ksi esa Li‛V 

dhft;sA  

4. What are the main features of a good article to be 

published on the internet ?  

baVjusV ij izdkf’kr gksus okys fdlh ys[k ds eq[; xq.k D;k 

gksus pkfg;s \ 

5. What are the duties of a Copy Editor ?  

dkWih lEiknd ds nkf;Ro D;k gksrs gSa \ 

6. What are the main pre-production activities for an 

advertising campaign ?  

fdlh foKkiu dSEisu esa dkSu&lh fuekZ.k ls iwoZ xfrfof/k;k¡ 

vko’;d gksrh gS a \ 
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7. What is the difference between consumer sales 

promotion and trade sales promotion ?  

daT;wej lsYl izeks’ku vkSj VªsM lsYl izeks’ku esa D;k vUrj 

gksrk gS \ 

8. How are children influenced today by the 

advertisements shown on television ?  

vkt Vsyhfotu ij fn[kk, tk jgs foKkiuksa ls cPps fdl 

rjg izHkkfor gks jgs gSa \  

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu‛B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All questions of 

this section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu‛B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Write your answer in Yes/No :  

viuk mŸkj gk¡@ugha esa fyf[k, % 

1. A coupon is equivalent to a saving certificate given by 

the company.  

fdlh dEiuh }kjk fn;k tkus okyk dwiu ,d lsfoax 

lfVZfQdsV ds leku gksrk gSA  

2. Digital billboards have recently gained popularity in 

our country.   

gekjs ns’k esa fMftVy fcycksMZ~l gky ds le; eas yksdfiz; 

gq, gSaA 
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3. A good copy gives emphasis to “me” over “you”.  

,d vPNh dkWih esa ßeSa ds Åij ßvkiÞ dks ojh;rk nh tkrh 

gSA  

4. A newsletter is centred on various topics.  

,d U;wtySVj vusd fo‛k;ksa ij dsfUnzr gksrk gSA  

5. Yahoo is a media company.  

;kgw ,d ehfM;k dEiuh gSA  

6. Delicious and stumbleupon are bookmarking sites. 

Msyhf’k;l vkSj LVEcyvikWu cqdekfdZax lkbV~l gS aA  

7. The copy writer looks after advertising research.  

dkWih ys[kd foKkiu ‘kks/k dk dk;Z djrk gSA  

8. Facebook is the number one social networking site in 

the world today.   

vkt Qslcqd lalkj esa uacj ,d lks’ky usVofd±x lkbV gSA  

9. There are more than eight hundred state authorized 

advertising agencies in India.  

Hkkjr esa vkB lkS ls T;knk ljdkjh ekU;rk izkIr foKkiu 

,tsafl;k¡ gSaA  

10. Globalization has not brought new international 

products in the Indian Markets.   

oS’ohdj.k Hkkjrh; cktkjksa esa u;s varjkZ‛Vªh; mRikn ysdj 

ugha vk;kA  
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