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APR-102

Introduction of Advertising & Public Relation
(fasmo vd S e uRe)
P. G. Diploma in Advertising & Public Relations
(PGDAPR-12/16)
First Semester, Examination, 2017

Time : 3 Hours Max. Marks : 70

Note : This paper is of seventy (70) marks containing
three (03) sections A, B and C. Learners are
required to attempt the questions contained in these
sections according to the detailed instructions given
therein.

AT ;T8 U UF TR (70) DI B © S I (03) @Sl
‘@, @ qa M el 21 R @ 9
guel H oy U fOwga el & o faR & WAl @
ST o B

Section-A / Vs—dh

(Long Answer Type Questions) / (€T IR T%)

Note : Section ‘A’ contains four (04) long answer type
questions of fifteen (15) marks each. Learners are
required to answer two (02) questions only.

e Wue ‘P H AR (04) dF ST WE ¥ W E
TG TN @ fov umE (15) dfd fwiRa B
frenfoR o1 398 @ ®aa o (02) Yl b SR o
2|
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1. What are the different types of Advertising ? Discuss
with examples.

faemo @ faffe TR dH-91 ¥ § ? SR afed
T BT |

2. How technical development have influenced the
Advertising in India ? Explain.

dhd! fderT 7 IRa H 959 @ fha o yIfaa

far 8 ? Smer i |

3. F):jplain in detail the history of Public Relations in
ndia.
WRd H OONe @ gfoeM @ faWR # a@rem
DI |

4. ‘P_ublic Opinion is the barometer of Public Relations.’
Discuss.

ST TS BT SRIAICY g 7 T BT |

Section-B / Yls—g

(Short Answer Type Questions) / (5] ITRIF U%)

Note : Section ‘B’ contains eight (08) short answer type
questions of five (05) marks each. Learners are
required to answer six (06) questions only.

dlc: Gue ‘@ H e (08) Y SN U ¥ W B
A% U @ foag U@ (05) 3@ fRIRG E|
e B 794 W dad B (06) Tl B SR oA
gl

1. What is the difference between Advertising and Public

Relations ?

SRS 3N fagmoT & g R SR § ?
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2. Write a short note on Starch model of Advertising.

e & W ded R U6 g fewoh foRav |

3. What do you understand by Internal and External
Public Relations.

SIS N TIRG Uq 918N Ufeeid 9 M9 R aHem
g7

4. Explain how media is used for P. R. activities.
SIS Rl @ forv Hifsar &1 swAra o9 fa
ST &, ST Hify |

5. ‘Advertising is a part of marketing.” Do you agree ?
Give reasons for your answer.
‘OO QYU BT FT HET WA B 1 9T MY 39 91
W WEHd 8 ? 31U SR BT BRYT 1Sy |

6. ‘Public Relations Officer works as a mediator between
management and stakeholders.” Discuss.

TS ARHRI Y7 UG Tahglesy & drd Jol ol
B Bl B 1 e BN

7. Write a brief note on any regulatory body of
advertising.

fasmua &1 fodl v fame wer W ue |
feupft forRag |

8. How can public relations help in controlling crisis
situation ?

TRt Rfd @& =T § S e &Y TRl
TR Gl g ?
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Section-C / Yvs—TT

(Objective Type Questions) / (A& T)

Note : Section ‘C’ contains ten (10) objective type
questions of one (01) mark each. All the questions
of this section are compulsory.

dlc . @ue v H <9 (10) TS T A W 2| uRe
g & fov e (01) ofp fEiRa 21 9 @Wve @
o g e €|

Indicate whether the following statement are True or False.

g @i f& feforlRag ®ee 9 € a1 39 |

1. ‘Zindagi ke saath bhi, Zindagi ke bad bhi’ is a tag line
of Life Insurance Corporation. (True/False)

‘Nreht @& g 9, el & arg A Sfaq §mn
@ T A B (7 / 37)
2. ‘Connecting People’ is a famous tag line of Airtel.
(True/False)
FrifdeT iU’ @RS BRI B URTE T A8 T
(F /o)

3. ‘House Journals’ are published for internal
communication in a company. (True/False)

TR ool fhdl dEEI @ MIRG WAIR & foru
g1 B o 2 | (A / )
4. ‘DAGMAR’ is a model of Public Relations.

(True/False)
TR’ TS FT U6 ATSd ¢ | (T / 3rc)
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5. “Advertising’ is a type of promotion. (True/False)
‘RIS YT BT U6 TBR ¢ | (T / 3rc)
6. Advertising helps in meaning sale of a product.
(True/False)
faemoe foedy Scure @ s 9o # Ferdr o 2 |
(Fg / 31c)
7. ‘Press Release’ is an important tool of Public
Relations.
(True/False)
I fIgfls’ SIS BT 76 AEaYUl UG ¢ |
GRVASR)
8. ‘Lead India’ campaign is related with Times of India
newspaper. (True/False)
‘e gy HRH ‘e G SPSAr SREER W
R 2 | (2 / 37%c)

9. The advertisements of  ‘Pepsi’ and ‘Coke’ are
examples of ‘Competitive Advertisements.’

(True/False)

SRR F | GRVEKR)
10. Marshall McLuhan gave one important mode of
Advertising. (True/False)
e Hacfed W ST @1 Ue Aewqel Hied foum

o | (5 / 3rerc)
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