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Note : This paper is of seventy (70) marks containing 

three (03) sections A, B and C. Learners are 

required to attempt the questions contained in these 

sections according to the detailed instructions given 

therein. 

uksV % ;g iz’u i= lŸkj ¼70½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of fifteen (15) marks each. Learners are 

required to answer two (02) questions only. 

uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, iUnzg ¼15½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 
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1. What are the different  types of Advertising ? Discuss 

with examples. 

foKkiu ds fofHké izdkj dkSu&dkSu ls gSa \ mnkgj.k lfgr 

ppkZ dhft,A 

2. How technical development have influenced the 

Advertising in India ? Explain. 

rduhdh fodkl us Hkkjr esa foKkiu dks fdl rjg izHkkfor 

fd;k gS \ O;k[;k dhft,A 

3. Explain in detail the history of Public Relations in 

India. 

Hkkjr esa tulEidZ ds bfrgkl dh foLrkj esa O;k[;k 

dhft,A 

4. „Public Opinion is the barometer of Public Relations.‟ 

Discuss. 

^tuer tulEidZ dk cSjksehVj gSA* ppkZ dhft,A 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of five (05) marks each. Learners are 

required to answer six (06) questions only.  

uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, ik¡p ¼05½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy N% ¼06½ iz’uksa ds mŸkj nsus 

gSaA 

1. What is the difference between Advertising and Public 

Relations ? 

tulEidZ vkSj foKkiu ds chp D;k vUrj gS \ 
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2. Write a short note on Starch model of Advertising. 

foKkiu ds LVkpZ ekWMy ij ,d laf{kIr fVIi.kh fyf[k,A 

3. What do you understand by Internal and External 

Public Relations. 

tulEidZ es vkUrfjd ,oa ckgjh ifCyd ls vki D;k le>rs 

gSa \  

4. Explain how media is used for P. R. activities. 

tulEidZ fØ;kvksa ds fy, ehfM;k dk bLrseky dSls fd;k 

tkrk gS] O;k[;k dhft,A 

5. „Advertising is a part of marketing.‟ Do you agree ? 

Give reasons for your answer. 

^foKkiu foi.ku dk vax ekuk tkrk gSA* D;k vki bl ckr 

ls lger gSa \ vius mŸkj dk dkj.k crkb,A 

6. „Public Relations Officer works as a mediator between 

management and stakeholders.‟ Discuss.  

^tulEidZ vf/kdkjh izcU/ku ,oa LVsdgksYMj ds chp iqy dk 

dk;Z djrk gSA* ppkZ dhft,A 

7. Write a brief note on any regulatory body of 

advertising. 

foKkiu dh fdlh ,d fu;ked laLFkk ij ,d laf{kIr 

fVIi.kh fyf[k,A 

8. How can public relations help in controlling crisis 

situation ? 

vkikrdkyhu fLFkfr ds fu;a=.k esa tulEidZ dSls lgk;rk 

dj ldrk gS \ 
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Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Indicate whether the following statement are True or False. 

bafxr dhft, fd fuEufyf[kr dFku lR; gSa ;k vlR;A 

1. „Zindagi ke saath bhi, Zindagi ke bad bhi‟ is a tag line 

of Life Insurance Corporation. (True/False) 

^ftUnxh ds lkFk Hkh] ftUnxh ds ckn Hkh* thou chek fuxe 

dh VSx ykbu gSA   ¼lR;@vlR;½ 

2. „Connecting People‟ is a famous tag line of Airtel. 

 (True/False) 

^dusÇDVx ihiy* ,;jVsy dEiuh dh izfl) VSx ykbu gSA 

    ¼lR;@vlR;½ 

3. „House Journals‟ are published for internal 

communication in a company. (True/False) 

^gkml tuZy* fdlh dEiuh ds vkUrfjd lapkj ds fy, 

izdkf’kr fd;s tkrs gSaA   ¼lR;@vlR;½ 

4. „DAGMAR‟ is a model of Public Relations. 

(True/False) 

^Msxekj* tulEidZ dk ,d ekWMy gSA ¼lR;@vlR;½ 
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5. „Advertising‟ is a type of promotion. (True/False) 

^foKkiu* izkseks’ku dk ,d izdkj gSA  ¼lR;@vlR;½ 

6. Advertising helps in meaning sale of a product. 

(True/False) 

foKkiu fdlh mRikn dh fcØh c<+kus esa lgk;rk djrk gSSA 

    ¼lR;@vlR;½ 

7. „Press Release‟ is an important tool of Public 

Relations.  

  (True/False) 

^izsl foKfIr* tulEidZ dk ,d egRoiw.kZ midj.k gSA 

    ¼lR;@vlR;½ 

8. „Lead India‟ campaign is related with Times of India 

newspaper.  (True/False) 

^yhM bf.M;k* dSEisu ^VkbEl vkWQ bf.M;k* v[kckj ls 

lEcfU/kr gSA   ¼lR;@vlR;½ 

9. The advertisements of  „Pepsi‟ and „Coke‟ are 

examples of „Competitive Advertisements.‟  

     (True/False) 

^isIlh* vkSj ^dksd* ds foKkiu ^izfr;ksxh foKkiu* ds 

mnkgj.k gSaA   ¼lR;@vlR;½ 

10. Marshall McLuhan gave one important mode of 

Advertising.  (True/False) 

ek’kZy eSDyqgu us foKkiu dk ,d egRoiw.kZ ekWMy fn;k 

FkkA    ¼lR;@vlR;½ 
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