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Brand Management & Strategy in Advertising
(fasmo= # 91v€ e U9 o)

P. G. Diploma in Advertising & Public Relations
(PGDAPR-12/16/17)

First Semester, Examination, 2017

Time : 3 Hours Max. Marks : 80

Note : This paper is of eighty (80) marks containing three
(03) sections A, B and C. Learners are required to
attempt the questions contained in these sections
according to the detailed instructions given therein.

AlC 0 AT U UF T (80) 3l T I fF (03) WU
‘@, @ T U H fowia g1 Rl @1 g
grel # fy v favga e & oER &yl @
SR < B

Section-A / Gvs—h

(Long Answer Type Questions) / (€T SR 7%)

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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e @ ‘P W AR (04) <Y S WA e T
TAG Y B foy SIM (19) e fEiRd ¥
iRl &1 ST F ®ad &1 (02) Tl & ST o
gl

1. Can advertising be regarded as the part of long-term

investment in the creation and reputation-building of a
brand ? Explain your answer with appropriate reasons.

T gve @ A U9 SHal Uil wifud exd |
fagmo @1 Seferfers faer @1 e w91 aad
T ? AT SR Bl G FRUT @ FEEd 9
BEEISN

2. What challenges might the Indian brands face in

establishing themselves against the foreign brands that
are already established internationally ?

YT FHY H Ugel W Bl ARG &R W 1M 8
o ool 9vsd & FR[E RGN 919ed dI Refud
B H T AARman BT AT HRAT IS Adhal § 2

3. What is Brand Positioning ? Write in detail about its
importance and need.

gV UNIEIAT ®T OB T 7 W@ AEd 3R
MAIHAT & IR H fIR & 98V |

4. What role does copywriting play in creating
advertising-strategy ? Explain in detail with reference
to the copywriting done for modern media.

faetos JoEfa a9 H SRR @1 R qed © 2

age Al & ol B T arell PR @
ged | fawR 9 9drgy |
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Section-B / Yis—4

(Short Answer Type Questions) / (T ITRIT U%)

Note : Section ‘B’ contains eight (08) short answer type
questions of eight (08) marks each. Learners are
required to answer four (04) questions only.

Al wueg @ # e (08) oY I ¥ fd W
TAd YN B forv e (08) s fwiRd €l
eI @ $H W dadt IR (04) Tl & IR <
g |

1. What is Brand ? How many types of brands are there ?

Give definition of each.

SIS AT BT & 7 §1US fhadl IXE @ B & 2 U
B GRATYT IRT |
2. What are the factors responsible for building brand

equity ?
qIve gfdacl & AT & fou &N 9 BRe IR
gl g ?

3. What is a Logo ? What are the desired qualities of a
logo ?

AN 1 BT & ° Ud ARl § B | aifed o1 g
iy ?

4. Write in brief about the objectives of marketing.
AT & Y49 Ie2dl & aR H qargy |

5.  What are the various steps of Brand Building ?

e ffecsT & s TR T A 2 & ?
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6. What is the difference between Positive Brand Image
and Negative Brand Image ? Give appropriate
examples.

ThRIAD §19¢ Bfd 3R TPRIAS gve Bfd § &I
3R BT 8 ? o SSTERvT Sy 9SSy |

7. Write a brief note on the concept of Branding.

qifteT & RIgMT W Ue Wi e fafa |

8. What is Trademark ? Is it useful in Brand Building ?
Explain.

CSAIG T BT & 2 9 AT 9IUS fesT § wEd
BT & ? FHEEy |
Section-C / GUvs—1T
(Objective Type Questions) / (@IS T)
Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this section are compulsory.

dlc ;. @ue T H 9 (10) TRMTS W Q@ W 2| RS
T o forv ve (01) o FeiRa B 39 @ @

T e et |
Indicate whether the following are True or False.
M @i & fF=faied @ § 91 o9 |
1. Background music is the part of the Radio Copy.
forsto @t ured wfiq e Sidt @ R g
2. Coke and Pepsi are not brands.
P AR TR FIUS T 2 |
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3. Advertisements don’t play any role in Brand Building.

forsos srve fafesT # @I e 78 fmd |
4. Brand Management and Brand Building are same
concepts.

AU Hoe R se [feeT el ve € Rigrd 2|
5. Brand Consciousness helps create Brand Equity.

qUe & Ui Seddl W v 3fdEc] & god o
e e 21

6. The name of a company is called Logo.

fohefy BT BT A A FETT B |

7. Brand image does need to be created. It get created
itself.

108 YT g1 el Jsdl | 98 19 3MMY IR & oIl
&

8. The Product Life Cycle has eight phases.
yIedc g ATgfthel & S IH B & |

9. NDTV is arenowned Advertising Agency.
T 9L A @ e e e ol 2 |

10. The copywriter doesn’t perform marketing jobs.

PRI AT & B o) Bl |
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