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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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1.  Which ethical dilemmas do marketing researchers face
when conducting field studies ?
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T oo e Sfausil &7 [T ST el &

2. Discuss applicability, advantages and disadvantages of
different types of research design.

O yeR @ My fSomel & YSIal, RIS 3R
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3. What are the primary scales of measurement ? Also
discuss the applicability of these scales.

a9 & yrifie Y99 @1 € ? 59 U9 @ Jaadl &
IR H &) ==t B

4. What is a hypothesis ? Explain one-tail and two-tail
hypothesis testing. Also explain Type | and Type Il
error in hypothesis testing.
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Section-B / Yrs—Yg
(Short Answer Type Questions) / (T ITRII Je)

Note : Section ‘B’ contains eight (08) short answer type
questions of eight (08) marks each. Learners are
required to answer four (04) questions only.
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1. What is attitude ? Discuss the measurable components
of attitude.
MRy w1 v ? AWgRT & WO Bedl W oTEl
DI |
2. Write a short note on validity and reliability.
qerT 3R fovae i R e g Aie faRay |

3. Discuss the organization/format of a typical
questionnaire.

U faRdre yeerael @ e /Uy & Tt IR |
4. What is sampling ? Discuss the sampling process.
AT 1§ ? AR UishaT W Fdl $ifog |

5. What is the difference between a dependent variable
and independent variable ?

iR TR 3R W IR H IR AT R 7
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6. What are the source of secondary data for marketing
research ? On what parameters secondary data is
evaluated for use ?

fqUor o fa™ & fory wreafis Se1 & 9 @7 § ?
SR &1 & fou fgdldd sl & qeiod fba
AUES W (BT Sl & ?

7. What is factor analysis ? Discuss the significance and
use of factor analysis.

BRE A% ®T 8 ? BRE A% & A AR
ST B == B |

8. What do you understand by a normal distribution
curve ? Discuss characteristics of a normal distribution
curve.

AT AR 9 9 MY FT FHE & 2 ATy faewRo
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Section-C / GUvs—1T
(Objective Type Questions) / (@IS T)
Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this Section are compulsory.
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Indicate whether the following are True or False :

<R AT 6 FrafoRed 9 € a1 o/

1. Delphi method is a combination of qualitative and
quantitative processes.
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2. Dichotomous questions are open-ended questions.

LoD (fSpler) arel Au-Iss yed & |

3. “Registration number of a motor cycle” is an example
of interval data.

“Urex ATgfhed BT TolldRo TT” ORIl qHBT Bl
U SR € |

4. Snowball sampling is an example of non-probability
sampling.

IS THATRROT IR-FHTIGAT T DT U ISRV 3 |

5. Cost is not an important factor in marketing research.

faUor S | AT U Hewdqyl BRe el ¢ |

6. If variance is known, standard deviation can be
calculated.

Ife faeror s1d &, @ A6 fOde™ @ T @ S
Tl 2 |

7. Sampling characteristic is known as statistics.

TR B ORIV B HiRegad! & ®Y H ST S

gl

8. In marketing research coding is done before
tabulation.
AU STIRET IS H ARG H Ugel fom e
gl
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9. Negatively skewed data is right tailed.

THRIES ®Y A RST 966 a1ie- Y8Iad 8l ¢ |

10. A distribution with positive kurtosis is called
leptokurtic.
AORTHAG Pl & A U6 fAav0 & deafcd
FEl AT T |
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