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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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1. What is Marketing Information System (MIS) ?

Discuss its importance.

fTor e Jorell &1 © ? ge! Sudifi garsy |

2. Discuss in detail 7 P’s of service marketing.

[T AU & 7 P’s BT AR & GHESU |

3. Discuss the different price adjustment strategies in
detail.

fafYel He 3rJehete XUMITGAT Bl IR | 9Heiey |

4. Write a note on Nature and Importance of Marketing
Channel.

fqUur AT @1 Yl Ta ST W e ke |
Section-B / Yvs—Yg

(Short Answer Type Questions) / (75 STRIF U%)

Note : Section ‘B’ contains eight (08) short answer type
questions of eight (08) marks each. Learners are
required to answer four (04) questions only.

dlc: @ ‘W ¥ A6 (08) oY SR W A W g
TAG Y b faU oMo (08) ofp fwiRd
IRl a1 37 ¥ dadt aR (04) UAl & IR o
gl

1. Importance of sales promotion.

fashy Yad= o1 AEd |
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2. Role of positioning in marketing of goods and services.

q%] U4 a1 & AU H W0 Bl A |

3. Differentiate between consumer and business buying
decision process.

SUITT U4 Faar Y A0 gfehar # ok 9aTsy |

4. Write a note on future of retail in India.

WRT H HedR Jah & 9y R ey R |

5. Write a short note on packaging and its importance.

TIeT T4 I9H] SR R fewoly it |

6. Write a note on Horizontal Marketing.

aaq fauoH W o fafay |

7. Write a note on Objectives of Advertising.

fasmoT & Sewal W o fofau |

8. Discuss and describe the activities involved in sales force
management.

Y T Y § wite fafe wfoffdri o1 faaRor
AT |

Section-C / YVs—TT

(Objective Type Questions) / (a¥ftS Je)

Note : Section ‘C’ contains ten (10) objective type
questions of one (01) mark each. All the questions
of this Section are compulsory.
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dlc ;. @us T H 9 (10) TS W @ W 2 | TRE
T & forg Ua (01) o fuiRa 81 39 wWve &
Y oo afard € |

Indicate whether the following are True or False.
i eifre for frefaRed 9 € a1 o |

1. Political environment plays an important role in
business.

RISHIG ATATARYT B AR # Aeeaye! e 2 |

2. BCG matrix is also known as growth share matrix.
. . o Afgaw o1 dafg ofw Afga W @rd 2

3. Ethnographic research is form of observational
research.
A Sifd fagH SRl JEU Uh RE @

ATAGAHD T & |

4. Salt purchase is an example of Habitual Buying
Behaviour.

TS BT HY, HY e AIER Bl Uh ISR ¢ |

5.  Walmart uses the same for less positioning strategy.
giee ‘PH @ folU TEM’ (same for less) WITUS
IR R B BT B |

6. Ideas for new product may come from both internal
and external sources.

T SR G Fed AR Ud a8l il | A Tl
gl
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7. Value based pricing sets prices based on consumer
perception of value.

T ARG dMd ERY (Value based pricing)
Tl MUR I8 3 eI RO R {61 AT ¢ |

8. A straight reduction in price of a product is discount.
ey Y v @ Tt # e = @1 BE FEd

9. Coca Cola has manufacture-sponsored wholeseller
franchaise system for distribution.

BRI Blll & oo & forv fafar grifod o
ThaTgSl YOTell T SUANT el 2 |

10. Objective-task-method is most logical for setting
promotional budget.

T Py A TR 99l B T B BT e
THETT TP 2 |
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